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RESEARCH INTERESTS 
 

• Social Cognition 
• Experimental Social Psychology 
• Cognitive Dissonance 
• Personality, Situations and Behaviour 

 

EDUCATION 
 

NATIONAL UNIVERSITY OF SINGAPORE             Aug 2017 – June 2021  
Bachelor of Social Science (Honours) in Psychology 
Minor in Sociology 
• Relevant coursework: PL2131 – Research and Statistical Methods I; PL2132 – Research and Statistical Methods II; PL3281 – 
Lab in Cognitive Psychology; PL3551 – FASS Undergraduate Research Opportunity (UROP); PL4401 – Honours Thesis 
 
AARHUS UNIVERSITY                           Jul 2019 
Summer School Course: Youth, Drugs and Alcohol - Social Sciences Approach 
 
SAINT ANDREWS’ JUNIOR COLLEGE                Jan 2015 – Dec 2016 
GCE ‘A’ Levels 
 
METHODIST GIRLS’ SCHOOL (SECONDARY)               Jan 2011 – Dec 2014  
GCE ‘O’ Levels  
 

EXPERIENCE 
 

CENTRE FOR SUSTAINABLE ASIAN CITIES, SCHOOL OF DESIGN & ENVIRONMENT (NUS)           June 2021 - Present 
Research Assistant 
 
COGNIFYX                                         May 2020 – Aug 2020 
Psychology Research Intern 
• Research focuses on bridging the gap between psychology and the general public; to allow findings to be more accessible for 

the general public 
• Helped to create lifestyle modules that used the results from journal articles for tips to improve everyday life 
• Researched on various topics and behavioural measures for different projects in alliance with overseas partners  
 
SITUATED GOAL PURSUIT (SPUR) LAB               Jan 2020 – May 2020 
Undergraduate Student Researcher 
• Research focuses how the various aspects of goal pursuit processes are shaped by the relevant context 
• Assisted with collecting data from participants, analysed data using R and SPSS, and condensed findings into a report 
 
GROUP FOR PERSUASION AND EVALUATIVE PROCESSES (GPEP)            Dec 2019 – May 2020 
Voluntary Research Assistant 
• Research focuses on attitudes and how subjective perceptions versus structural properties of attitudinal bases influence 

matching effects in persuasion 
• Designed Qualtrics Surveys, collected data and organized reimbursement for participants 

 
ADDITIONAL INFORMATION 
 

• Languages: English, Chinese  
• Technical skills: Microsoft Office, IBM SPSS Software, E-Prime, MediaLab, Qualtrics 


